
Intro : Piracy has always 
been one of the serious 
issues taken very lightly 
by people, especially in 
India 

Need : In order to 
highlight the  
layered perils of 
piracy, esp. movie 
piracy,  raids were 
conducted by AA 
Khan & Associates  
along with Mumbai 
Police

Idea : To 
support the 
cause by 
covering all 
aspects 
related to 
movie piracy 
and spread 
awareness 
through 
media within 
the given 
time period

Case Study: Anti – Piracy Campaign 



Challenges faced:

• In India people aren’t completely aware about the business of piracy and the
seriousness of this issue

•Very few initiatives as effective as the raids have been taken before or are still
in progress. This is a niche issue and very few journalists keep a tab on issues
at core ground level where the major activities happen

•Approaching the key media without over hyping the issue and strategically
placing the threats involved in movie piracy before the masses through the
right medium



What we have done:  

•Highlighting the effects of piracy 
and the repercussions caused by 
supporting piracy 
directly/indirectly among people 
through media

•A controlled pool of 
communication was created and 
maintained so that the issue of 
piracy isn’t jeopardized

•The media was provided with first 
hand information on the raids and 
the precise content was generated 
and shared to keep the operations 
going

Impact : 

• The more people read 
about the raids, they 
understood the 
seriousness of the issue 

• Positive responses from 
the common man and 
media towards the issue 

• The common masses 
were also having their say 
and expressing  their 
support towards the 
cause




